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An Introduction to Farms & Barns 
Farms & Barns Real Estate, LLC 

Serving New Hampshire’s Horse, Farm & Country Home Communities 
www.farmsandbarns.com 

 
Who We Are. 
Farms & Barns is made up of a group of dedicated, knowledgeable brokers and 
salespeople whose hearts are in line with the lifestyle that our listings represent. 
We are farm owners/avid gardeners, horsewomen and more but are Realtors® 
first and foremost.  

We are smaller on purpose - this is a specialty market. 
The horse, farm and country home market is very specific and not as big as you 
might think.  Owners of properties with large acreage, those with working farms 
or farm businesses and especially horse farm owners, large or small, tend to 
associate with others who have similar interests therefore their worlds are filled 
with like-minded people, making them THINK that the numbers are much larger 
than they are.  The reality is those who want to own, operate and maintain one 
of these properties is miniscule in comparison to the number of buyers 
purchasing “ordinary” homes.  Very few people want to spend the weekend 
mowing.  Times are changing. 

Further points to ponder if you are a working farm vs just a country home. Here 
are the facts: 

● Good boarding facilities are generally full or nearly full. 
● Great farm stands do great business. 
● CSAs (Community Supported Agriculture) are a fast-growing part of 

the farm world. 

There are reasons for this. Most people have no desire to do what you do or own 
what you own. Farmers are particularly surprised by this as the local markets are 
booming. Yes, people want to eat well, but they prefer to BUY good food, not 
grow it.  They want to go on vacation, out to dinner, sleep in. You get it. 

 

http://www.farmsandbarns.com/
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Further, we are certain that every substantial country home owner, horse farm or 
facility owner or farmer has heard the following from someone visiting their 
property: 

● “Wow, it’s beautiful here! Who takes care of all of this?” 
● “Love your farm.  It looks like a lot of work.” 
● “The fields are beautiful. Do you have somebody mow them?” 
● “It’s really nice but who would want to live way out here?” 

These are all statements about, “it’s a great place to visit, but who would live 
here or do what you do?” And that is the opinion of the majority of the buying 
public as evidenced by New Hampshire’s sales statistics. 

Our buyers are those very people who want to expand what they are already 
doing on a smaller scale (including horse trainers), make a lifestyle change that 
involves a more healthy and less hectic way of life or just move to the country 
from urban areas for peace and quiet, as either a first or second home.   

How Do Buyers Find Our “Boutique” Agency? 
Yes, that’s indeed what the big guys call us when competing with us for a listing - 
“boutique”.  We call it our specialty! They say we are irrelevant and can’t compete. 
We beg to differ.  How do we know how well things work for us?  We track these 
stats religiously - 78.5% of new folks use Google - no surprise. Isn’t that what you want, 
to be found by buyers from afar who have no idea who to contact but land on a 
site that has the types of properties (like yours) that they are looking for?   Here are 
snapshots of NEW VISITORS to www.farmsandbarns.com  from the weekend of Dec 
15 & 16, 2018.  

Out of the hundreds of new visitors, 4.4% apparently knew of us as they used ”farms and barns” to find us. ‘Other 
Searches’ include Bing, AOL, & Yahoo and many other search engines. The Visitor Origins are interesting. NH always has 
the majority of searches, as not only do buyers search but so do people thinking of listing. ‘All Others’ were from Alaska, 
Arizona, California, Georgia, Maine, Maryland, Minnesota, New Jersey, North Carolina, Oregon, Pennsylvania, Rhode 
Island, Vermont, and Washington state. Two were Ireland visitors and one was from Facebook - corporate!  All in one 
weekend! 

  

http://www.farmsandbarns.com/
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Google and More.  Why Do Search Results Show Up 
the Way They Do?  
Because most agencies at the top pay to be there! 

You may notice that companies come and go on the top of the first page of a 
search “result” regardless of what you are looking for online. There might be a 
Google map with a few results inside a box or you might see a bold listing with 
the word Ad next to it, or paid ads might be highlighted. How they appear 
depends on which search engine you are using. These sporadic paid ads 
change as different agencies or publishing companies start to notice inquiries 
dropping, need to expand business or see that there are fewer visitors to their 
sites than the last time they checked.  It is then that they pay to boost their sites 
closer to the top.  

Here are examples of actual searches: 

 

Using the Aol search bar, which is still very 
popular with a lot of Boomers and one of 
many search engine choices, we searched 
“nh horse farms for sale". FIVE completely 
irrelevant PAID websites show up first. The 
results change as paid advertisers are rotated 
on millions of results pages. None of these ads 
relate to NH horse farms for sale. Look who is 
first under the unpaid, organic “Web Results”.   

Farms & Barns is most often at the very top and 
always high on up the first page.  We have 
NEVER paid for page ranking - ever! This is 
because we have pertinent “organic” website 
content that crawlers and search engines 
really like. Please note that the “big guys” and 
our direct competitors are not there. 

 

 

We’ve never purchased our online “placement”, we earned it.   
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Next we used Yahoo! Typing in ‘NH Farms for sale’ and then Bing using ‘NH Horse 
Properties’.  Always #1. 

 

 

 

 

 

 

 

 

Again we are #1 in unpaid or “organic” search results. This 
is how we beat the big guys every time! They don’t show 
up, we do. Not Remax, Coldwell Banker, nor Keller 
Williams to name a few. 

😁 Enjoy this recent email into our office from a company trying to sell us 
“Placement” on search results, reaffirming how important these results are. 
 
“Hello Farms & Barns, 
 
Q: Where's the Best Place to Hide a Dead Body? 
A: On Page Two of Google Search Results!” 
 
THEIR MESSAGE READ:  “This is why everyone should take Google ranking very seriously. 
You need to be found and you have to be found immediately - you have to be on 
page one!  According to a study by Advanced Web Ranking, 71% of all searches 
resulted in a click on the first page of Google results. If your listing agency is stuck on 
the second page or worse, there's only a 4% chance of anyone clicking through to your 
site. That’s right, FOUR PERCENT.  Talk about a great hiding place. Luckily, there are a 
few ways you can keep your website off of the dreaded Page Two.”   

They then tried to sell us their services!  Thanks but no thanks. Luckily for our 
clients, we have been aware of Page 1 placement for a very long time and we 
continue to work hard behind the scenes to keep OUR SELLERS in the limelight by 
keeping us high up on Page 1 if not THE  #1 RESULT for  country home, horse or 
farm buyers’ New Hampshire searches regardless of the search engine used or 
the phrases chosen by  potential buyers.  

The big guys aren’t there.  You can’t be all things to all people and we don’t try. 
We are all about our equestrians, farmers, big and small, and country home 
lovers - it’s all we do! 

  

https://www.advancedwebranking.com/cloud/ctrstudy/
https://www.advancedwebranking.com/cloud/ctrstudy/
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How About These Simple Unbiased Web Results? 

 

To solidify the results you just saw, we 
asked AOL which NH real estate 
agency has the best search results for 
viewers looking for horse farms or farms 
in New Hampshire. Results are to the 
left.  The yellow area shows paid ads 
whose results have absolutely NO 
relevance to the search request. Below 
that are the unpaid ads.  The only site 
that beat us was Zillow -not bad! 

We then asked Google, the search 
engine used in 78% of all searches, and 
we are #1. Period. 

 

 

We are sure you know that potential buyers who are not familiar with New 
Hampshire or were not referred to a specific agent by a friend or their local real 
estate agent WILL DO A GENERAL SEARCH ONLINE. They don’t know which 
companies do business here, nor do they search the major franchises. They 
merely type in what they are looking for. It’s pretty simple. 
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Why is all of this so Important? 
Not to bore you with the “insider workings” of our industry but every company’s 
goal is to bring buyers to their agency.  With the way most sites are set up, they 
are designed to try and capture those ‘ready-to-buy’ prospects, regardless of 
whether or not this includes their clients’ listings.  You sort of know already this but 
it is much more insidious now that every listing is online. Look at most real estate 
sites and what is the first thing you see?  Right, a big search bar front and center 
that trolls for buyers.  

There are 7,500+ agents in New Hampshire and not enough buyers to go 
around. The goal of most pre-designed websites is to connect these visitors to 
the next agent in the office. These companies’ own listings seem to take a back 
seat - those very clients whose interests they pledged to promote.  

Looking at a NH local, Maxfield Real Estate, as our first example since it is a very 
active NH Lakes Region agency, its home page has a big search bar across the 
page.  

 

 

 

 

As buyers search listings, the layout of each property page is 
designed to appear to belong to the company whose site 
one is on. At the bottom of the page, beneath the blue 
NEREN logo, you will see that this is a Farms & Barns listing. 
Our mutual MLS Listings Exchange agreement requires the 
listing agency’s name be displayed on every listing but 
nowhere does it stipulate the size or prominence of that 
notice. The size and location of the actual listing agency is 
different on every website.  
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Of the regional companies such as Bean Group and BHHS Verani and national 
franchises operating in New Hampshire such as Coldwell Banker, Remax, and 
Keller Williams, NONE of these mention their company listings on their home 
pages.  All have search bars directly to MLS hoping for that ready, willing and 

able buyer.   

As previously mentioned, the listing 
agency is hard to spot on listing 
page layouts so buyers rarely 
realize that they are not 
communicating with the listing 
office when they make contact.   

In this Bean Group listing page 
example on the bottom left, there 
are FIVE contact options - all 
“leading” to a waiting agent.  Only 
after asking questions that the 
Bean agent can’t answer might a 
consumer catch on that they are 
communicating with someone 
other than the listing office. Of 
course, if asked, the agent will say 

that they are not the listing agent/office.  FYI, we SOLD this great property to OUR 
HAPPY CUSTOMER who found it on www.farmsandbarns.com 

 

Something to note.  More times than 
not, a buyer who visits one of our 
listings with a co-broke agent 
proudly announces to anyone who 
will listen that they found the 
property on our website and then 
asked their buyer agent to set up an 
appointment. They often say that 
they’ve already read all about the 
farm details, watched the tour, etc. 
We love hearing that!  The bottom 
line is: 

 

“However the buyer finds YOUR listing is fine with us!” 

  

http://www.farmsandbarns.com/
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The History of Our Approach to Technology. 
At our inception in 2002, we already understood the value of web searches, long 
before many of our competitors.  At that time, we made a calculated decision to buy 
relevant URLs (web addresses) based on what we considered to be smart search 
phrases that buyers from afar might use when looking for horse property, farms or 
country home real estate in New Hampshire.  It was a common sense approach to 
where things were headed and helped us capture this niche market. 

URLs Owned by Farms & Barns Since 2002: 

www.farmsandbarns.com - of course! 

www.nhfarmsforsale.com 

www.nhhorseproperty.com 

www.nhantiquefarms.com  

www.antiquehomesteadsinNH.com  

www.farmsinnh.com 

www.nhcountryestates.com 

www.nhcountryhomes.com 

www.nhcountryproperty.com 

www.nhhorsefarms.com 

www.nhhorsefarmsforsale.com 

Tap on any of these addresses and a live link appears. Follow each one.  As you see, if 
one searches for your type of property using any of these addresses, they will “land” on 
www.farmsandbarns.com and if your listing is on our website they will find you, too!   

An unplanned bonus of late is that not only do these phrases work in any search engine 
but the address bars you see at the top of every web page have recently morphed into 
search bars. Sweet. 

 

Why is all of this so important? 
Because our job is to expose our 
clients’ properties, an extremely 
small percentage of all sales in 
New Hampshire, to as many 
potential buyers as possible.  And 
we are relentless in our quest to 
accomplish this. Our loyalty is to 
you, not to every other seller in 
the marketplace. 

 

+When buyers find US, they’ll find YOUR Property for sale! 
 

  

http://www.farmsandbarns.com/
http://www.nhfarmsforsale.com/
http://www.nhhorseproperty.com/
http://www.nhantiquefarms.com/
http://www.nhantiquehomesteads.com/
http://www.farmsinnh.com/
http://www.nhcountryestates.com/
http://www.nhcountryhomes.com/
http://www.nhcountryproperty.com/
http://www.nhhorsefarms.com/
http://www.nhhorsefarmsforsale.com/
http://www.farmsandbarns.com/
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We are as Worldwide as the Next Guy. 
It seems that our competitors, most especially the big franchises, continue to use 
their “worldwide exposure on the internet” speech as their advantage over 

others and especially over us.  Nearly every agency has 
a website, about 94% according to our national 
Realtor® association, giving everyone worldwide 
exposure if they have figured out how to make it to 
page 1 using buyer search phrases. This is not reserved 
for a few big companies even though they will tout this 
as a reason to list with them.  

Here is a list of the top 20 countries our visitors were from 
from January 1, 2018 through August 15, 2018.  This is 
pretty worldwide, right?   

 

When considering who to list with, what should matter to 
you above all else is how potential buyers will find your 
listing.  Just because someone sells a lot of residential 
homes, condos or lakefront property, doesn’t mean 
they know how or where to attract buyers for what your 
property offers or that they know what features to 
highlight.  

We know what we are doing.  What buttons to push. 
How to make a buyer feel at home BEFORE they’ve 
even set foot on the property. 
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What About the National Search Sites like Zillow, 
Realtor.com, Trulia, Redfin, etc? 
Can we share a little something about Zillow and the either 
national guys?  They are great go-to sites as they are responsive 
and quick and nearly in real time with its updates.  But what 
about those Zillow Premier Agents?  Or Contact  Agent?  Where is 
your inquiry going?  

Most agents work in specific areas, neighborhoods or in their hometowns.  These 
agents must BUY zip codes from Zillow or others for blocks of time in order to 
show up as a Premier Agent or Contact Agent on listings in the zip codes they 
purchased - they are not the listing agent.  This is all done in hopes of the agent 
connecting with a potential buyer. Zillow sells those zip codes to a certain # of 
agents depending on the housing density.  The more popular the area, the 
higher the price.  We’d rather spend our money promoting YOU, not us. 

We work all over the state for a very select group of sellers - horse and farm 
owners and those with great country homes and cannot operate on a zip code 
model.  Don’t worry, our listings are always on all these sites even though we 
don’t fit their marketing molds.  Most times, neither do our listings!  Zillow can’t 
properly value acreage, barns, views, etc. as all feature values are computer 
calculated - it’s all about algorithms and it is, more often than not, all wrong. 
Information they use is pulled from assessing data that is also often all wrong not 
not able to be deciphered by a computer.  And Current Use? It is not able to be 
added to the formula they use so their “Zestimate” undervalues the land in most 
cases.  They have NO idea how country real estate is assessed and never will. 

What about Trulia? Now owned by, you guessed it, Zillow, the site has become 
less and less significant as they work on merging the two sites slowly over time.  

January 2018 Update - We are seeing Trulia advertise on TV now.  Further 
investigation shows that the two sites will be maintained separately. It enhances 
the parent company’s revenue to do this.  Paid or Premier agents and 
advertisers get easier access by using the Zillow site to manage both sites while 
still having to pay for the sites separately.  Hmmmm……. 

With so many agents back in the industry, which happens every time the market 
improves, new agents will try anything to gain more business in a highly 
competitive industry and are easily lured in by these sites that promise them the 
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world and don’t benefit the paying agent. They do, however, provide a service 
for buyers and are here to stay. 

March 2018 Update - Zillow is starting to smarten up! Many of our more complex 
listings are not assigned a “Zestimate” and some say that perhaps Zillow missed 
something!  It’s about time!  

Realtor.com once lagged far behind Zillow, but has caught up and gained 
ground again.  They present over 750 MLS services, where the others hover 
around 350 - 400. Curious?  Read all about it here. 
Our Advertising. 

A great majority of real estate companies have stopped 
print advertising altogether. They will tell you it is 
ineffective, but we can tell you the reason they 
stopped is not because it doesn’t work but because it is 
very expensive.  

When the economy slumped in 2008, print advertising 
came to a screeching halt as business came to a 
standstill.  It was during that time that agencies who 
survived found that they squeaked by without paying 
for print advertising.   

 

Be sure to ask any agent you interview about their 
print advertising and where your listing will be 
included. Then listen carefully to the answer. It is 
also wise to ask who pays for these ads, the agency 
or the agent - it matters.  In the right places, print 
ads are extremely effective.  We advertise to our 
target audience in specialty publications because it 
works! Consumer-specific advertising has an added 
bonus of driving readers to our website on a regular 
basis and therefore to our current listings.  We’d like 
to include yours. 

Our online advertising goes well beyond website 
feeds drawn from MLS.  We are PAID Premium members of many horse, farm 
and antique websites, keeping us and our listings high up on the New Hampshire 
pages.  We’d like to include yours where appropriate. 

  

https://www.realtor.com/
https://www.inman.com/2015/03/27/zillow-group-says-its-ready-for-life-after-listhub/
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Ask about our advertising specifics for your property! 

 

What Do We Do that is Different than the Rest? 

✅ We highlight the things that matter to your buyers. Your listing has its own 
page and a very detailed one at that.  The description is well thought out and 
hits a variety of emotional buttons as well as giving potential buyers the property 
facts.  When needed, ideas as to what they could do to make the property their 
own are incorporated. Our listings have always been presented this way - a 
“perk” that some agencies are now touting as a special “new” feature for 
sellers. It seems to be a new phenomenon for some.  

✅ We provide important property features in detail.  Buyers of most of the 
properties we represent have a sincere and eager interest in the land, the barns 
and/or outbuildings and other horse or farm related features. These important 
details are provided in the form of bulleted lists where warranted and in our 
great visual presentations, still shots and video tours.   

✅ We aggressively promote your property, not everyone else’s. We pledge to 
promote our clients’ listings first and foremost and are under no obligation to 
show competing properties next to yours on our website. When you look at our 
home page, you see our listings, our sales, information for consumers, etc.  Sure, 
we have a place for visitors to look at everything for sale in New Hampshire as a 
courtesy and to keep them coming back but it hardly dominates our website. 
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Why You Should Choose Us to Represent Your Listing. 
We Have Horse Property, Farm, and Country Home Sellers Covered! 

 

 

⭐ First and foremost, as you just read, we have the BEST internet results of all real 
estate companies in New Hampshire for horse, farm and country property 
searches. 

⭐ Second and equally as important, we have a captive audience.  Our 
customers, other agencies’ customers, people who bookmark our website and 
visit often are there for one reason only.  They are interested in the listings we 
have to offer.   

⭐ For a company of 8 agents, we have a HUGE following on our website and on 
social media and that is to YOUR benefit.   These enthusiastic folks are our best 
advertisers even if they are not in the market for a farm or horse property at the 
moment. They share, comment and otherwise spread our listings far beyond 
what we could accomplish alone.  

⭐ We do nothing else. We are recognized all over New Hampshire for our 
specialty services.  NH Farm Bureau (we are members), veterinarians, farriers, NH 
Preservation Alliance (we are members), NH Horse Council (members), the 
University of New Hampshire, etc. often recommend us.  OTHER Realtors® 
continually ask for our help evaluating horse and farm property, how and where 
to advertise - even for their personal residences!  We kid you not. 
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Our Goals for You, Our Seller Client 

 
1. To afford our SELLER clients YOU the very best exposure possible to what is 

a very limited audience. 

 

2. To provide your potential buyers with the information they need to make 
the decision to view your property in person. 

 

3. To secure an acceptable offer for YOU. 

 

4. To guide YOU through to a successful closing. 

 

We thank you for taking the time to understand how Farms & Barns 
Real Estate, LLC will make you stand out above the crowd and how 

our horse, farm and country real estate knowledge, targeted 
marketing and property presentation will help you make your move. 

 
December 2018 

 

 

 

  


